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1. Executive summary 

Web presence is at the core of CUPIDO dissemination activities; therefore, the project website and the 

activation of other digital tools are the primary dynamic information source to provide insights on project 

status and give relevance to its achievements.  

The goal is to increase CUPIDO awareness and to give project activities and results effective visibility, 

optimizing the delivery of the messages related to the project to the selected target audiences. 

The project website has been conceived and designed over the first months of project implementation and it 

can be find at the URL: www.cupidoproject.eu 

The website has been implemented by IN with the supervision of the Project Coordinator, and thanks to the 

contribution of all partners.  

A preliminary social media activation plan has also been outlined over the first months of project 

implementation. 

This document describes the structure and contents of CUPIDO website as well as the social media 

activation strategy. 

 

 

2. Cooperation between participants 

IN was responsible for the development of the structure of the website, the content (images and text) and the 

layout of CUPIDO website. IN proposed to the partners three different layouts asking to each partner to 

express a preference and to leave suggestions to improve it. Partners also provide the images for the 

header, the News page and the Past Events page. IN also opened and is currently managing the Twitter 

account. 

 

Figure 1. Mind map highlighting the collaboration between partners for the production of D10.4. 

http://www.cupidoproject.eu/
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3. Digital communication 

3.1. Website 

Websites are one of the most effective methods for disseminating information and data as they are easily 

accessible worldwide to everyone having internet access. For this reason, the development and 

maintenance of a high-quality project website will be one of the main dissemination activities in CUPIDO. 

In a nutshell, CUPIDO website will: 

 provide a general catchy and effective description of the project; 

 present the entire consortium; 

 share news and any other relevant achievement of the project; This tool not only help to give a fresh 

look at the website, but also helps to strengthen the internal communication, creating a team; 

 list past and future events in which CUPIDO had been or will be presented; 

 list and have access to the scientific publications of the project. 

CUPIDO website has been implemented by IN with the supervision of the Coordinator, and thanks to the 

contributions of all project partners. The layout of the website reflects the corporate image of the project 

through the representative colours, a clean and functional design and the official logo. 

 

3.1.1. Website structure 

The objectives presented before served as guidelines to build the architecture of the website and each one is 

mirrored in one section (About, Consortium, News, Events, Publications). These sections are easily 

accessible from the main menu, besides the search bar and the links to the Social Media. 

 

Figure 2. Main menu of CUPIDO website. 

 

Further sections are accessible in the footer of the website (Public Documents, Contact Us), where a clear 

reference to the EU-funding is present. 

 

Figure 3. Footer of CUPIDO website. 
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3.1.2.  Website pages 

 HOMEPAGE  

The homepage summarizes and gives an easy access to the content of the website while providing a clear 

overview of the project main goal (Figure 5). Starting from above, the user finds: 

1) Images related to the project and taglines encapsulating the CUPIDO key-messages; 

2)  A summary of three sections of the website: Background, Goal, Consortium. Each is followed by a 

link that redirects the user there; 

3) A step-by-step overview of the route of the nanoparticles to the heart, a key concept at the core of 

CUPIDO strategy; 

4) Some cumulative data regarding the consortium followed by the logos.  

 

 ABOUT 

This section goes a little more in depth in describing the objectives and the context of CUPIDO. For clarity, it 

has been divided in two pages: Background and Our Goal. 

     

Figure 4. Our Goal and Background pages in the About section. 

 

 CONSORTIUM 

This page showcases all the 12 partners part of the CUPIDO Consortium. Each partner is introduced with its 

logo, the name of the contact person and a short description followed by the link to the official website.  

 

Figure 5. Example of the structure in the Consortium webpage 
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Figure 6. Homepage of CUPIDO website. 

 

 NEWS 

This section will collect all the relevant news regarding CUPIDO and its partners i.e. publications, major 

achievements, etc. and it will boost the social media activity.  
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 EVENTS 

This section is divided into two pages, one for the past events and one for the future events. The Past 

Events page is organized as a blog-like page in which users can find a short description regarding the 

attendance at the event and pictures, preferably showing the participant partner. Events are listed in a 

reverse chronological order, from newest (most relevant) to oldest (least relevant). The Future Events page 

instead is organized in a vertical timeline using again a reverse chronological order. 

  

Figure 7. Past and Future Events pages in the Events section. 

 

 PUBLICATIONS 

This page makes available the full list of the publications published within CUPIDO project as well as past 

publications that were at the core of the project. Each publication is further described with its abstract and by 

providing the link to access its content.  

 

Figure 8. Publication page. 
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 PUBLIC DOCUMENTS 

This page gives directs access to all the public deliverables submitted by CUPIDO. They are available as 

downloadable PDFs. 

 CONTACT US 

This page provides the user with a contact form to directly get in touch with the Consortium. Besides there 

are the references for the overall project coordination and for the project communication. 

 

Figure 9. Contact form in the Contact Us page. 
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3.2. Social Media 

 

The official Twitter account for CUPIDO was opened in June with the main purpose to follow the partners’ 

participation to relevant events.  

 

Figure 10. Screenshot of the Twitter account.  

 

Other users can refer to this account by using @cupido_project or using the hashtag #CUPIDOproject. A 

more detailed editorial plan is currently under preparation.  
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4. Conclusions 

CUPIDO website went online in April 2017. IN is responsible for constantly updating website contents and for 

asking contributions to the partners. The website will be fine-tuned to meet the needs of the project partners 

and users throughout the project life. A preliminary editorial plan for the social media strategy is currently 

under development, and CUPIDO accounts will be managed accordingly.  

For more updated information on CUPIDO activities and dissemination, please visit: 

 
www.cupidoproject.eu 

 

@cupido_project 
#CUPIDOproject 

 

 


